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ERC AdG “Resolving Precariousness: Advancing the Theory and 
Measurement of Precariousness Across the Paid/Unpaid Work Continuum”

Inside the marketOutside the market

Work
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ERC AdG “Resolving Precariousness: Advancing the Theory and 
Measurement of Precariousness Across the Paid/Unpaid Work Continuum”

Inside the market

Unpaid Labour 
(time & effort in paid employment) 

Outside the market

Unpaid Labour 
(household/care-social
reproductive; volunteer & 
community work)

Precarious Work
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ERC AdG Resolving Precariousness: Advancing the Theory and 
Measurement of Precariousness Across the Paid/Unpaid Work Continuum

1 - Novel theoretical perspective of precarity based upon Unpaid Labour, reflecting 
the growing diversities/complexities and institutional & organisational changes 
within different work areas (i.e., Home Care, CCIs, Gig Work) across (and within) 
different national settings (i.e., Fr, It, UK, NL, SW, PL, De, Be); 
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1 - Novel theoretical perspective of precarity based upon Unpaid Labour, reflecting 
the growing diversities/complexities and institutional & organisational changes 
within different work areas (i.e., Home Care, CCIs, Gig Work) across (and within) 
different national settings (i.e., Fr, It, UK, NL, SW, PL, De, Be); 

• What are the form of unpaid/under-paid labour?
• Why do workers engage in unpaid/under-paid labour?
• Does unpaid/under-paid labour entails precarity ? 
• Does precarity unfolds automatically from unpaid/under-paid labour?
• Which resources workers use to build resilience towards unpaid/under-paid 

labour, and how far are they resilient ?
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https://soc.kuleuven.be/ceso/wo/erlm/respectme

https://soc.kuleuven.be/ceso/wo/erlm/respectme
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Unpaid labour, may either increase 
employability or arrest workers in 
precarious jobs, depending on available 
resources. 
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Unpaid labour, may either increase 
employability or arrest workers in 
precarious jobs, depending on available 
resources. 

To make labour markets more equitable, 
public policy must address their unequal 
distribution. 
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Measurement

The Survey module of unpaid labour
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ERC AdG Resolving Precariousness: Advancing the 
Theory and Measurement of Precariousness Across the Paid/Unpaid 
Work Continuum

2 - Valid, standardized and multi-indicator Measurement, i.e. the 
survey module of unpaid labour based on the newly developed theory.
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Unpaid Labour is time, effort (including material & immaterial assets) 
working people (waged and no-waged labour) invest in (or afford to) 
undertaking tasks related to their work, whether explicitly assigned or implied, 
for which they receive no compensation. 

Unpaid Labour 
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Waiting time
Preparation time

Communication time
Administration time

Networking time
Training time

Maintenance time 
Family time
Travel time
Overtime

Office spaces, smart 
phone, software, PCs & 

other infrastructures

Emotions, feelings, 
knowledge, skills & 

competences

Time Material Immaterial 

The Survey Module of Unpaid Labour: Dimensions   
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Representative panel surveys in SW (Lore), FR 
(ELIPSS), NL (LISS) and the UK (Pilot Kantar). 

Time Material Immaterial 

The Survey Module of Unpaid Labour: Dimensions   
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Panel Survey in France and Sweden, Pilot UK 

• National Probability 
Panel “ELIPSS”

• France
• N=2023
• In paid job: N=1114
• Online panel
• 12 Oct – 9 Nov 2023

• National Probability Panel 
“LORE”

• Sweden

• N=3137

• In paid job: N=2978

• Online panel

• 9 Nov – 28 Nov 2023

• Pilot Commercial 
company “Kantar”

• UK

• N=2005

• In paid job: N = 2005

• Online panel

• 3 Aug – 22 Aug 2022
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UK Pilot survey
• Gender: Women (53%), Men (47%)

• Age: 18-34 (35%), 35-49 (32%), 50+ (33%)

• Education: ISCED0 (1%), ISCED1 (2%) ISCED2 (3%), ISCED3 (52%), 

ISCED4 (1%), ISCED5 (39%), ISCED6 (1%)

• Employment status: Employee (84%), self-employed (14%), own family 

business (1%)

• Employment contract type: unlimited duration (66%), limited duration 

(13%), temporary agency (3%), apprenticeship or training (1%), zero 

hours contract (without minimum hours, 8%), on-call/on-demand (4%), 

other (6%)
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Panel Surveys

19

France Sweden

Gender

Age

Education

Emp. Status

Contract Type

Female (56.46%); Male (43.54%)

18-25 (11.85%), 26-35 (14.54%), 36-45 
(24.40%), 46-55 (31.51%), 56-65 (15.17%), 
66+ (1.53%)

Lower secondary below (6.28%), 
upper secondary (9.52%), BA1 (19.12%) 
BA2 (38.06%), MA+ (26.93%)

Employee (87.35%), Self-emp (10.77%), 
other (1.89%)

Permanent (64.3%), fixed-term (17.2%) 
project-based (1%), 
continuous until notice (17.9%)

Female (45.16%); Male (54.84%)

Under 30 (3.19%), 30-39 (18.91%), 40-49 
(26.46%), 50-59 (33.85%), 60-69 (17.60%)

Lower secondary below (1,14%), 
upper secondary (16,82%), post-secondary 
(10.03%) BA+ (66.56%), PhD (5.45%)

Employee (89.29%), Self-emp (10.51%), 
other (0.20%)

Permanent (96.35%), fixed-term (2.90%) 
project-based (0.57%), on-call (0.41%)
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Panel Surveys
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Panel surveys: On average, how frequently do you do the following work? 

21

France Sweden
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UK: On average, how frequently do you do the following work? 

• Unpaid overtime (including partial) (40.7% among 

1350 who work overtime) 

• Unpaid hours (including partial) (N=2500)

1) Waiting time between jobs/tasks (14.8%)

2) Preparation time (18.0%)

3) Communication with clients/employers 

(18.8%)

4) Administrative/paperwork (19.8%)

5) Travel time between jobs and tasks (17.2%)

6) Maintenance time (11.3%)

7) Networking time (12.1%)

8) “volunteer work” as part of the job (12.9%)

9) Training (15.6%)
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UK: On average, how frequently do you do the following work? 

• Unpaid overtime (including partial) (40.7% among 

1350 who work overtime) 

• Unpaid hours (including partial) (N=2500)

1) Waiting time between jobs/tasks (14.8%)

2) Preparation time (18.0%)

3) Communication with clients/employers 

(18.8%)

4) Administrative/paperwork (19.8%)

5) Travel time between jobs and tasks (17.2%)

6) Maintenance time (11.3%)

7) Networking time (12.1%)

8) “volunteer work” as part of the job (12.9%)

9) Training (15.6%)
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Panel surveys: unpaid time

24

France Sweden

• Unpaid overtime (76.2% (unpaid including 

partial) 57.7% (only fully unpaid) among 728 

who work overtime) 

• Unpaid hours (including partial, without never 

or not responded to frequency question)

1) Waiting time between jobs/tasks (23.7%)

2) Communication time (24.3%)

3) Administrative/paperwork (24.6%)

4) Travel time between jobs and tasks (34.8%)

5) Maintenance time (33.6%)

6) Networking time (39.4%)

7) Preparation time (25.2%)

8) Training (26.8%)

• Unpaid overtime (61.1% (unpaid including 

partial) 43.9% (only fully unpaid) among 2020 

who work overtime) 

• Unpaid hours (including partial, without never 

or not responded to frequency question)

1) Waiting time between jobs/tasks (17.0%)

2) Communication time (15.4%)

3) Administrative/paperwork (16.0%)

4) Travel time between jobs and tasks (37.6%)

5) Maintenance time (19.7%)

6) Networking time (32.9%)

7) Preparation time (20.0%)

8) Training (23.8%)

UK

• Unpaid overtime (including partial) (40.7% 

among 1350 who work overtime) 

• Unpaid hours (including partial, without those 

not doing the following tasks)

1) Waiting time between jobs/tasks (23.2%)

2) Communication time (29.4%)

3) Administrative/paperwork (30,2%)

4) Travel time between jobs and tasks (44.5%)

5) Maintenance time (33.8%)

6) Networking time (36.2%)

7) Preparation time (37.2%)

8) “volunteer work” as part of the job (62.0%)

9) Training (24.4%)
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Panel surveys: unpaid time

25

France Sweden

• Unpaid overtime (76.2% (unpaid including 

partial) 57.7% (only fully unpaid) among 728 

who work overtime) 

• Unpaid hours (including partial, without never 

or not responded to frequency question)

1) Waiting time between jobs/tasks (23.7%)

2) Communication time (24.3%)

3) Administrative/paperwork (24.6%)

4) Travel time between jobs and tasks (34.8%)

5) Maintenance time (33.6%)

6) Networking time (39.4%)

7) Preparation time (25.2%)

8) Training (26.8%)

• Unpaid overtime (61.1% (unpaid including 

partial) 43.9% (only fully unpaid) among 2020 

who work overtime) 

• Unpaid hours (including partial, without never 

or not responded to frequency question)

1) Waiting time between jobs/tasks (17.0%)

2) Communication time (15.4%)

3) Administrative/paperwork (16.0%)

4) Travel time between jobs and tasks (37.6%)

5) Maintenance time (19.7%)

6) Networking time (32.9%)

7) Preparation time (20.0%)

8) Training (23.8%)

UK

• Unpaid overtime (including partial) (40.7% 

among 1350 who work overtime) 

• Unpaid hours (including partial, without those 

not doing the following tasks)

1) Waiting time between jobs/tasks (23.2%)

2) Communication time (29.4%)

3) Administrative/paperwork (30,2%)

4) Travel time between jobs and tasks (44.5%)

5) Maintenance time (33.8%)

6) Networking time (36.2%)

7) Preparation time (37.2%)

8) “volunteer work” as part of the job (62.0%)

9) Training (24.4%)
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Panel surveys: unpaid time

26

France Sweden

• Unpaid overtime (76.2% (unpaid including 

partial) 57.7% (only fully unpaid) among 728 

who work overtime) 

• Unpaid overtime (61.1% (unpaid including 

partial) 43.9% (only fully unpaid) among 2020 

who work overtime) 

UK

• Unpaid overtime (including partial) (40.7% 

among 1350 who work overtime) 
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Panel surveys: unpaid material (tools/equipment)

27

France Sweden

• (including partial, among those who specified 

that they use them)

1) Transportation means (43.2% N=555)

2) Related to safety (18.3% N=432)

3) Related to appearance (30.6% N418)

4) Computer (19.1% N=923)

5) Phone (34.2% N=877)

6) Internet (29.8% N=951)

7) Gifts/rewards for clients (27.4% N=124)

8) Working space (22.8% N=928)

• (including partial, among those who specified 

that they use them)

1) Transportation means (32.1% N=1102)

2) Related to safety (7.5% N=970)

3) Related to appearance (18.5% N=996)

4) Computer (4.8% N=2542)

5) Phone (12.1% N=2473)

6) Internet (19.5% N=2611)

7) Gifts/rewards for clients (12.4% N=291)

8) Working space (15.5% N=2367)

UK

• (including partial, among those who specified 

that they use them)

1) Transportation means (60.9%, N=980)

2) Related to safety (26.0%, N=1046)

3) Related to appearance (49.6%, N=932)

4) Related to communication (45.8%, 

N=1253)

5) Gifts/rewards for clients (49.7%, N=374)
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Panel surveys: unpaid material (tools/equipment)

28

0

10

20

30

40

50

60

70

Transportation safety appearance computer phone internet gift/reward space communication

France Sweden UK



29

Panel surveys: Who owns the following and who covers the expenses 
for using it? 

29

France Sweden
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Pilot survey: motivations for doing unpaid work

30

• To what extent do you agree or disagree with the following statement? (%, N=2978)

1) Unpaid work is part of my job

2) There is no one to perform the tasks for my job instead of me

3) Doing unpaid work can help with my career (e.g., promotion, increase in wage, bonus, finding a better job, etc.) 

4) Doing unpaid work is seen favorably by colleagues/clients/employers

5) Doing unpaid work is an act of care or kindness towards people I work with (e.g., colleagues, clients)

6) Not doing unpaid work would make me feel guilty

7) Not doing unpaid work is seen badly by colleagues/clients/employers

8) Not doing unpaid work might harm my career (e.g., promotion, finding better job in the future, wage, losing clients)

inevitability

reward

penalty
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Panel surveys

31

France Sweden UK
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THANK YOU !
Research Team

Professor Bart 
Meuleman 

Dr. Milena Franke 

Dr. Hyojin Seo

Thank you
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Valeria Pulignano
KU Leuven
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valeria.pulignano@kuleuven.be
@valeriapuligna2


